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	Job Title
	Marketing Officer - Digital
	Department
	Home Energy Scotland

	
	
	
	

	Date
	February 2019
	Grade
	6

	

	PART 1: JOB PROFILE

	


	1
	MAIN PURPOSE OF THE JOB

	
	To support the marketing manager in the delivery of Home Energy Scotland marketing plans and local promotional activity including events, local press and PR, and measurably increase Home Energy Scotland visibility, reach and engagement by developing and delivering engaging and compelling content across a range of digital platforms and channels including email and social media.

	
	

	2
	POSITION IN ORGANISATION


	
	


	
	

	3
	SCOPE OF JOB

	
	· Assist in the development of marketing plans to achieve key project objectives
· Develop and deliver creative and engaging content for the advice centre’s local promotional activity
· Support campaign evaluation activity, identifying best practice and areas for development
· Assist with outreach and partnership activity to support business growth
· Support the marketing manager with any other duties as required.

	
	

	4
	DIMENSIONS AND LIMITS OF AUTHORITY

	
	· None.

	
	

	5
	EXPERIENCE, QUALIFICATIONS AND SKILLS LEVEL

	
	· Degree or equivalent qualification

· Previous experience in a digital marketing/communications role is essential

· Demonstrable writing and editing experience for digital media
· Experience in video/digital production and editing would be advantageous
· Strong analytical skills – ability to investigate and interpret data to evaluate campaign performance and identify future enhancements 
· Forward thinking, excellent communication and organisational skills.


	
	

	6
	ADDITIONAL REQUIREMENTS

	
	· A driving licence would be preferred but not essential
· Access to a car would be beneficial but not a requirement
· Must be able to work out with normal hours as required
· Subject to appropriate security and background checks
· Promote and embrace all aspects of equality and diversity

· Promote, monitor and maintain best practice in health, safety and security 

· Align to the Wise Group values and success through culture and people

· All colleagues should exhibit environmental awareness and adhere to our ISO 14001 management framework

· Individuals are expected to behave in a manner that exhibits the Wise Group values of nurturing positive relationships, acting with integrity, driving growth and engaging through communication.

	


	PART 2: DUTIES AND KEY RESPONSIBILITIES

	

	Assist in the development of marketing plans to achieve key project objectives 

· Assist the marketing manager in the development of local marketing plans to help the project to achieve key objectives
· Assist in the formulation of strategies to build a lasting digital connection with customers

· Develop and manage innovative digital marketing campaigns

· Acquire insight into online marketing trends and best practice and keep strategies up-to-date

· Assist the marketing manager in utilising available sources of data to identify new and suitable opportunities 

· Work with the operations team to plan local promotional activity effectively, ensuring the response generated can be managed within service level agreements
· Liaise with colleagues, using their expertise, ideas and insight to help develop marketing plans.
Develop and deliver creative and engaging content for the advice centre’s local promotional activity

· Provide creative ideas for content marketing 

· Oversee a social media strategy
· Develop engaging online content including videos, graphics, audio and blogs for digital platforms including Home Energy Scotland’s website and social networking accounts such as Facebook and Twitter

· Write copy for email marketing campaigns, ensuring information used is engaging, accurate and relevant to the target audience/campaign

· Create optimised online banner adverts and oversee pay per click (PPC) ad management  to increase advice centre and brand awareness

· Prepare content for (online) newsletters and partner communications and organise their distribution through various channels
· Work on printed material to supplement online content

· Ensure campaigns/communications are issued on time and the operations team is briefed in advance

· Follow relevant approval processes associated with all communications/campaigns.
Support campaign evaluation activity, identifying best practice and areas for development 
· Support the marketing manager to carry out evaluation of all local campaigns
· Measure performance of digital marketing content and campaigns using a variety of Web analytics tools (Google Analytics etc.)

· Plan and monitor ongoing advice centre presence on social media (Twitter, Facebook etc.)

· Use insight gathered through campaign tracking, analysis and evaluation to help develop future activity and inform decision making

· Liaise with network marketing colleagues to share ideas and identify best practice

· Work with the team to ensure accuracy in recording of outcomes against the relevant campaigns.

Assist with outreach and partnership activity to support business growth 

· Develop engaging digital content to help maximise participation in local events and organise distribution through various channels

· Work with colleagues to design marketing content and campaigns to generate leads from community and business audiences for outreach and partnership activity. 
Support the marketing manager with any other duties as required
· Any other duties related to the post.
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Marketing Manager





Marketing Officer - Digital








